












 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                  

     
 

09 Nov 09 was a day of reckoning for ASM. It was hosting its first ever Board of Governors Meeting that 
day.  
 
ASM's Board of Governors comprises of: 
 Dr S Sadagopan, Director of IIIT, Bangalore 
 Dr T M Manjunath, Former Director, Monsanto Research Center, Bangalore 
 Mr Kris Lakshmikanth, Founder CEO & Managing Director, HeadHuntersIndia, Bangalore 
 Mr S S Gangavati, President, Strategy and Planning, Walchandnagar Group of Industries, Pune  

The special invitees to the first Board of Governors meeting were: 
Mr Premnath Reddy, Founder Chairman of the Acharya Institutes 
Mrs Shalini Reddy, Director Admissions, Acharya Institutes 
Dr VijayaKumar C, Director HR & IA, Acharya Institutes 
Mr Bhooshan CBM, Director IACE, Acharya Institutes. 
  
The meeting started with a tour of the campus. This was followed by a presentation to the Board by 
Samir Kagalkar, the Director of ASM, highlighting the features of the PGDM program. Some of the 
salient features were the long term goals of ASM, the profile of the faculty, the teaching and non-
teaching requirements of the faculty and the emphasis on personality development of the students.      
  
During the meeting, ASM received valuable suggestions on the industry tie-ups that ASM could have to 
strengthen Brand ASM and the ways in which ASM could focus individually on the students’ 
development. 
  
ASM is cognizant of the fact that it takes a lot for a new program to stand on its feet and make a mark 
for itself. It recognizes and acknowledges the crucial role played by the Board of Governors in realizing 
this objective. ASM’s seriousness about the task ahead is evident from the fact that the Board of 
Governors was constituted at ASM even though it was not mandated by AICTE.  
 
Scheduled to have these meetings frequently, ASM is working towards implementing the suggestions 
and taking the institution to further heights.              *** 
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Answers to “The happenings outside - are you aware?” 
in Volume1 Issue1 

 
1. Kapil Sibal    
2. South Africa   
3. To participate in G 20 Summit                    
4. Juan Martin Del Potro, defeating Roger Federer and Rafael Nadal   
5. Deccan Chronicle       
6. Ford Figo 
 
Congratulations to Sayeed Ahmed Ansari, PGDM, the Winner of this Quiz! 
 

 
Answers to “Quiz on Acharya Institutes” in Volume1 Issue1 

1. 1990 
2. Polytechnic 
3. ASM (Acharya School of Management) and ASA (Acharya School of Architecture) 
4. Tanzania, Polytechnic  
5. Pharmacy 
6. All India Council of Technical Education 
7. Gururaj S, PU College Principal 
8. College of Education 
9. Acharya Institute of Technology and Acharya B M Reddy College of Pharmacy 
10. Pre University College 

Unfortunately, we do not have any responses to this quiz, and hence no winners! 
 
 



ASMaCOM
Vol.1  Issue 1

Oct 2009



 
 

 
  
  

 
 
 
Dear Acharyans 
 
It is with great pleasure that I release the first issue of ASMaCOM, the 
E-Magazine of Acharya School of Management. I take this occasion to 
wish the school continued success in its mission of providing quality 
interdisciplinary management education, nurturing entrepreneurship 
among students and being a preferred partner of the SME segment. I 
see this integral to our Institute’s vision of nurturing young 
professionals and creating a talent pool for industry, thereby enabling 
synergistic growth for both.   
 
Being one of the latest blooms in the Acharya Institutes bouquet, there 
are a lot of expectations from this School. One amongst them is the 
attraction of quality students to the program. I urge the eligible 
students of the larger Acharya Institutes community to become more 
aware of this School and see how it can make a positive difference to 
them.  There is immense focus on consulting and publications. I am 
hopeful the faculty and students of ASM will make us proud in this 
respect. This magazine, I believe, is just the first step that the school is 
taking towards making its presence felt to the outside world.   
 
Diamond shines only when the dust is scrubbed off its surface. Gold is 
crafted into beautiful jewelry only when it is beaten. Iron is molded 
only when it is hot and I believe learning and assimilation happen 
only when one goes through the grind. I heard of the rigor the students 
are made to go through and I am sure that is keeping them in good 
shape, both mentally and physically. I hope they are enjoying it too! 
 
If information is power, there is nothing more powerful than having 
power at the tip of your finger. This e-magazine’s attempt to bring 
management concepts to you at the click of a button is commendable. I 
hope you appreciate the efforts of the team that has brought this to you 
and derive benefit from this publication. Your continued patronage to 
this e-magazine would be its measure of success.  
 
There are promising signals from the school, but its journey has just 
begun. To quote Robert Frost: “The woods are lovely, dark and deep. But 
I have promises to keep, and miles to go before I sleep, and miles to go 
before I sleep.” I am sure the faculty, students and staff of ASM are 
looking forward to the milestones ahead of them. 
 
Wishing the magazine ever growing readership  

                                              
B Premnath Reddy 
 

In this issue >>> 

From the Director’s Desk 
Dear Reader 
 
I am joined by my faculty colleagues and staff in welcoming you to enjoy the inaugural issue of Acharya 
School of Management’s E-Magazine, aptly named ASMaCOM (pronounced asmaakam).  It would not take 
you long to see that the name of the magazine tells what to expect in there. It is Acharya School of 
Management’s Communication On Management issues. The students of ASM are trained to be budding 
managers and this is their first step towards communicating with the outside world. The faculty at ASM, 
known for their association with well known corporate and academic institutes, will bring in their expertise and 
thereby add value to the readers of all categories. 
 
Asmaakam, as ASMaCOM is pronounced, also means “ours” in Sanskrit. This venture is “ours” in the sense 
that it belongs to all of us. Hard work of the editorial team headed by Prof. Madhavi Srinivas, the full support 
of the faculty body, great enthusiasm of our students and the unconditional support of the Chairman, makes 
this E-Magazine really “ours”, rather than any one person’s creation. Acharya School of Management doesn’t 
believe in the “I” concept but only in the “we” concept. Also, the intended audience is all ours - be they the 
students of our sister institutes on this integrated campus who are potential students of ASM, or students who 
want to understand the managerial world better to prepare for a successful corporate stint or curious minds on 
the campus who want to know how ASM is a pilot project for moving towards autonomy / university status for 
the Acharya group. 
 
The vision of the Founder Chairman, Mr. Premnath Reddy, is to provide quality education to our students, 
which in turn can benefit the society at large. We endeavor to realize our Chairman’s vision through Acharya 
School of Management, the first in our group of institutes to be autonomous and standing on its own feet 
without the support of a university name. I am sure, with the support and backing of all the faculty, staff and 
students of all the institutes in our group, the chairman’s vision will be turned into a reality sooner than later. 
 
I once again welcome you all to ASMaCOM, the mouth piece of Acharya School of Management. I look forward 
to your association with ASMaCOM not only as readers but also as contributors. Let this communication 
strengthen by the day! 
 
With best regards 

  
Samir Kagalkar 
 

 
 

Announcement Corner 
Acharya Common Admission 
Test (ACAT) is happening on 
30 October 2009 in Acharya 
Institutes premises. This test is 
modeled on the Common 
Admission Test (CAT) for 
admissions to IIMs and other 
premier Management 
Institutes. The aim is to prepare 
candidates appearing for 
management exams like CAT / 
XAT / MAT. Direct your queries 
to srinivasrao@acharya.ac.in.  

 Life at ASM 
 Bharti – doesn’t Ring a Bell in South Africa, yet 

again  
 Building your CV – Start Early 
 Twin Spark: Ignition for Patent War? 
 Penny Pinching: Is it worth it? 
 Quiz  on Acharya Institutes/Current Affairs 
 Jargon Buster 
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From the Chairman’s Desk 

Did you know? 
Levi Jeans: An immigrant tailor 
noticed that the gold miners’ 
cloth trousers went through a 
lot of wear and tear. He then 
made overalls with a stiff 
canvas that could withstand 
wear and tear. Later, he 
substituted the canvas with a 
French fabric called denim and 
dyed it indigo blue to minimize 
soil stains.  Blue jeans were 
thus invented and the 
immigrant tailor was none 
other than Levi Strauss.  
 
 

Jargon Buster 
Dual Listing: A form of 
merger in which the two 
companies merge their 
operations, but still retain 
their individual legal 
identities. They pay identical 
dividends on their shares, but 
remain listed on their 
respective stock exchanges. 



 
 
  

Bharti – doesn’t Ring a Bell in South Africa, yet again              Prof Kanti Kumar 
kanti@acharya.ac.in 

The merger deal between Bharti Airtel Ltd and South Africa’s MTN Group Ltd fell through for the 
second time. But other than the management teams of the two companies, no one else seems 
disappointed about it. The shareholders of both the companies seem to be happy that the deal did 
not take place. The day after the announcement of the deal falling through, MTN’s shares rose 5% 
and Bharti was up about 4%. The government of South Africa, who is also a significant shareholder 
in MTN indirectly, doesn’t like the deal either. It considers MTN as a crown jewel and wants to 
preserve the latter’s national identity. In the midst of such opposition, why were the two companies 
so eager to seal the deal?  
 
Both Bharti and MTN are leaders in high-growth markets. Bharti might have felt that the Indian 
market may soon come to saturation levels and hence on the look out for other growing markets.  If 
Bharti can replicate its operating model in other emerging markets, with outsourcing at the core, it 
would be able to drive efficiencies and grow profitably. It found a target in MTN, a leader in the 
Middle East and African markets. If the deal had gone through, it would have created the largest 
mobile services company in the emerging markets, with 200 million wireless subscribers and annual 
revenues of $20 billion. 
 
For MTN, it is the third attempt to tie up with an Indian company. Last year, MTN and Bharti were in 
talks for a merger, but MTN wanted to make Bharti its subsidiary. The negotiations were then called 
off in May 2008. Thereafter, MTN started negotiations with Reliance Communications for a possible 
merger. Even these talks failed. About a year later, in May 2009, Bharti and MTN came back to the 
discussion table and announced a non-merger deal that no one liked. As per the terms of the deal, 
MTN and its shareholders would get 36% in Bharti and Bharti, in turn, would get 49% in MTN. 
Investors did not like the complicated structure and both the stocks underperformed the market. 
The long term strategic objective was to go for a complete merger at a later point of time. In the 
meanwhile, this cross-holding structure would insulate the two companies from takeover attempts.  
 
With Bharti holding 49% in MTN, it would be next to impossible for a third party to acquire a 51% 
stake. Even if they do, they would not be able to obtain full control of the company. This defense 
against a takeover was perhaps very important for MTN, whose largest shareholder holds only 21% 
and is vulnerable to a hostile takeover attempt. Its management was perhaps eager to build a 
fortress around itself without completely selling out. In a confusing attempt to justify the deal, MTN 
said the deal would offer both diversification and synergistic benefits for the company.   
 
The South African government might have felt that the current structure would ultimately lead to a 
merger and was keen on retaining the identity of MTN. It reportedly insisted on dual listing of the 
two companies. But the Indian regulators not only disapproved the dual listing arrangement, but 
also insisted on an open offer to Bharti shareholders to the extent of 20% on top of the 36% it was 
scheduled to hold. MTN would have had difficulty in raising money for this additional stake. 
 
The course of the deal illustrates the tortuous process that most merger negotiations go through. 
The valuation of the two companies seemed to be the least of the problems in this case. The issues 
of management control and regulatory approvals can be more problematic. The Indian regulations 
are more transparent on these matters compared to other emerging markets, with the Hutch-
Vodafone takeover going through without too many hassles.  
 
MTN would now have to find other ways to fortify itself against a hostile takeover. With three failed 
attempts behind it, it appears a difficult task. For Bharti, there are reportedly other opportunities on 
offer. Even MTN is not out of reach, since all that has happened is that the exclusive negotiation 
period is over.                                          *** 

Life at ASM!!!                           Sayeed Ahmed          sayeedahmed09.asm@acharya.ac.in 

What has happened to me for the past two months? Am I alive? Am I dreaming?... What all is 
happening here at ASM!!!  
 
Hmm…. There was apprehension in the air when I came in two months back... I walked into the 
portals of ASM with a lot of questions... How will it be?  Who am I going to meet? What am I going to 
do? What am I going to study? I mean... What’s going to happen to me?  
 
As I look back at the events in the past two months, I see so much change in myself. I am no longer 
the same person who I was then! Am I better off? You bet! Life has moved at such a fast pace that 
days have just whizzed past me.  
 
Let me describe a typical day and then you will see why I am saying so. I wake up in the morning 
around 8am. (I have the luxury of staying 5 minutes from the classroom)! I get ready (miss breakfast 
once in a while) and rush to class at 8:45. (I have missed one class for over sleeping). Classes are 2 
hours long. Damn it!! If that is not painful enough, I have to sit in the second row. I know it is 
extremely difficult to stay focused for the full duration. But the classes (usually) are very interesting, 
with case studies, discussions, debates and surprise quiz thrown in. Once in a while, we get to see 
movies also. We “finish” classes by 4 pm. But wait, “we” are not finished yet! 
 
It is after 4 pm that we start our preparation for the next day. How else will we be ready to tackle the 
next day’s classes? We have some submission or presentation for the next day which is completed the 
previous evening. The readings for the next class also! If, by chance, there is not much work load, I 
catch up on some sleep in the evening. I wake up refreshed, to do some more work… Dinner 
happens... And then back to some group work. Finally I go to bed, anywhere between 1 and 3 am on 
a typical day. 
 
The toughest part here is the coordination with various teams... You end up in different teams for 
different subjects. So one thing I have learnt is to manage my time better. Another thing I have learnt 
is to work with all my class mates. All have a very positive attitude. There is no end to learning... I 
know who amongst my classmates is a stickler for timings, who is very good at math, who is good in 
making power point slides, who loves chocolates, who hates noodles…… The list is endless.  
 
This is not only about studies. It is also about building bonds and being who you are. Each one of us is 
there for every other. We let our hair down once in a while, also let our emotions out. As always, 
there are moments of happiness, sadness, and disappointments. There is hope also. And fight we do. 
You compete like mad, sometimes with others but mostly with yourself, to bring out the best in you.... 
 
There were many firsts that I experienced here. My first open book exam. I had never given an open 
book exam in my life before. Then came the first surprise quiz. The quiz by itself is not difficult. What is 
difficult is the surprise element. You keep revising the same topic again and again and again, hoping 
that someday the test would be given. Finally, when you give up revising, the quiz happens. You 
know the outcome in that case! 
 
At the end of the day, I realized one thing... I can do anything in life... It is only a question of knowing 
what all can be done ... Be it the fast paced life or the fast paced lectures. I am living it. Well, maybe 
even loving it. It just keeps you on your feet... I can’t just afford to blink my eyes. What a life!! Man, it is 
fast ……..Above all, I find time for myself... For listening to music. For net surfing... For spending time 
with people... Introspecting about life... Of course, studying, which is always there. There is enough 
time for you to do WHATEVER YOU WANT TO DO... The question is... what do you really want to do? 
I am closer to finding the answer. Are you?                                                                 *** 

The views expressed in the articles are those of the authors and not necessarily that of ASM or Acharya 
Institutes 

Please mail all your suggestions and queries to editorasmacom@acharya.ac.in  
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Penny Pinching: Is it worth it?            Prof Samir Kagalkar            samir@acharya.ac.in 

Much has been written these days about the role that RBI has been playing as a protector of Indian 
individual financial consumers/investors. Chief among them are the policies to make access to ATMs 
of any bank free to customers of all banks, coming down heavily on banks that adopt not so civil 
approaches to recover their dues from defaulters, encouraging banks to reduce their usurious rates 
of interest on credit cards (most of which is not easily understood by customers when they opt for a 
card) and of late, prodding banks to also look at social banking more from an economic perspective 
(the logic of financial inclusion). 

However, it is most surprising that RBI has side stepped an issue of importance, which, if properly 
looked at, can reveal a big source of problem for the individual customers. It is the issue of MSF being 
dumped onto hapless customers, in clear violation of contract between banks and merchants as well 
as between banks and individual customers. MSF refers to merchant service fee, a commission 
charged by acquiring banks from merchants for providing credit card acceptance service. 

Most of the big ticket merchants like electronic goods sellers, jewelry sellers, air ticket agents, worse 
still, even corporate hospitals and other such merchants follow this dubious practice of marking up 
the purchase price of the good by this MSF (generally they charge 2% over and above the final price, 
to cover MSF, which ideally has to be borne by merchants.) The logic of networks, on which credit 
card industry is also based, states that it pays for the merchant to be incurring a MSF charge to be 
able to induce customers to buy now and pay later, which in the absence of credit cards, would not 
have been possible. The banks (as stated clearly in their agreement with Visa and MasterCard) have a 
responsibility to provide individual card holders access to all merchants who use the service of 
Visa/MasterCard, without any additional charges.  

Theoretically any merchant who charges an additional amount to cover up MSF can be black listed 
by banks. However, in practice, very few customers actually complain and very few merchants are 
blacklisted based on investigation of such complaints. Cut throat competition in the acquiring 
industry only makes it easy for merchants to switch from one bank to another and this makes the 
banks look the other way, even if merchants are violating both the letter and the spirit of the 
contract. A case in point is the painful experience of this author who had to obtain a DD from a bank 
instead of paying via credit card, before the operation of a family member, in a reputed corporate 
hospital a couple of years ago. The hospital refused point blank to waive off the MSF charges and 
worse, had the temerity to display in the billing section that credit cards attract 2% surcharge! (It is 
interesting to see if the hospital is actually paying 2% MSF or not. If it is paying less than that, it is 
actually conning both the banks and the customers!) 

To get an idea of how much of such penny pinching strategy is costing the customer, let’s look at the 
following figures on the credit card industry as provided by Euromonitor International for the year 
2007. The report states that the year 2007 saw the value of total credit card transactions reaching Rs 
63476.9 cr. Assuming on a conservative basis that only one fourth of these transactions are actually 
being forced to pay the surcharge unnecessarily, the value of transactions in which customers pay 
for MSF works out to Rs 15869.2 cr and a 2% MSF wrongly passed onto customers works out to a 
whopping Rs 317.3845 cr. In other words, merchants have been able to pass on their MSF costs of 
around Rs 317 crores to unsuspecting customers in year 2007 alone. Let us not forget that the 
figures quoted are only for credit card transactions, the same applies to debit cards transactions as 
well. 

In the absence of institutional support, it is seen in this case how a few unscrupulous economic 
agents can subvert the competitive scenario. It is equally interesting to note a welcome change in 
this sector, mainly due to competition. The rate of interest charged by banks on credit cards have 
been very high when compared to a personal loan (both of which are unsecured loans based on 
future cash flows). However over a period of time customers were able to arbitrage between the two 
(use credit card for making a big ticket transaction and then obtain a personal loan to clear off this 
charge of credit card instead of using the high priced credit card facility.) Noting this development, 
the banks have now started to sell personal loans to customers for any transactions made above a 
particular limit on the credit card.                                     Continued on page 4 

Twin Spark: Ignition for Patent War?   Prof Srinivasa Rao   srinivasrao@acharya.ac.in
      

Bajaj Auto Limited (BAL) & TVS have been locked in a legal tussle over the usage of twin spark 
technology for nearly two years. The recent Supreme Court ruling permitting TVS to sell bikes using a 
technology, which is allegedly a violation of BAL’s patent, has interesting ramifications. The duel 
between the two auto majors commenced with BAL opposing the use of the technology by TVS in 
one of its products, Flame, a 125 cc bike. The use of this technology by TVS, BAL alleged, was 
infringing its patent.  

BAL fired the first salvo in December 2007, claiming that TVS had infringed its patent number 195904 
and filed an infringement suit at Chennai High Court under the Indian Patents Act, 1973. A Single 
Judge of the Chennai High Court issued a temporary injunction in February, 2008. As a result TVS 
could not manufacture and sell those products which used the alleged infringed twin spark plug 
technology. 

In response to an appeal filed by TVS against the injunction at the Division Bench of the Chennai High 
Court, the Division Bench in May, 2009 overturned the earlier decision.  The ruling decreed that there 
was no prima facie evidence of that infringement by TVS and allowed TVS to manufacture and sell the 
bikes. BAL then appealed at the Supreme Court against the Chennai Division bench decision. The 
Supreme Court in June, 2009 issued an interim order allowing TVS to manufacture the bikes but 
restrained it from selling till the final order was passed. On 16th September 2009, the Supreme Court, 
concerned with the slow progress of this case at the Chennai High Court, ordered the High Court to 
complete the full trial and pronounce orders by 30th November 2009. It also allowed TVS to sell its 
bikes with Twin Spark Plugs, but appointed a Court Receiver to maintain accounts of all the products 
sold with the twin spark plug technology. 

The Supreme Court ruling brings in a sense of urgency to matters which involve “alleged infringement 
of intellectual property rights.” Such cases involve either violation of patents or copyrights. Patents are 
available to all useful, non-obvious and novel inventions. “Inventions” are features that are not obvious 
to a person skilled in that art. The basis for the current patent regime in India is the Patents Act, 1970.  
This Act repealed and replaced the 1911 Act so far as the patents law was concerned. However, the 
1911 Act continued to be applicable to designs.  This Patents Act, 1970 remained in force for about 24 
years without any change and since then has gone through many amendments. Copyrights, unlike 
patents, give the author/owner of an original work intellectual property, an exclusive right for a 
certain time period in relation to that work. This includes activities like publication, distribution and 
adaptation, after which time the work is said to enter the public domain.  Copyrights in India are 
governed by the Copyright Act, 1957. 

Interestingly the Supreme Court in its ruling reminded one of their recent rulings where it said:  " We 
are of the opinion that the matters relating to trademarks, copyrights and patents should  be finally 
decided  very expeditiously by the Trial Court instead of merely granting or refusing to grant 
injunction.” Given all this the Supreme Court in the present case remarked that “Experience has shown 
that in our country, suits relating to the matters of patents, trademarks and copyrights are pending for 
years and years and litigation is mainly fought between the parties about the temporary injunction. 
This is a very unsatisfactory state of affairs….” 

For once this is a case where the Indian consumer can have his cake and eat it too.  If the patent case 
goes in favour of TVS, the Indian consumer will get one more clean bike. And if BAL wins the case, for 
sure, Indian 2-wheeler manufacturers will start upping their R&D spends and thereby herald the 
launch of better bikes. For a consumer, who during the ‘Chetak’ era, experienced “heads I lose and 
tails corporate win,” this surely is a refreshing change. The greater focus on protecting intellectual 
property also implies that Indian Corporates are incentivized to invest in R&D.                                   *** 
 

All faculty, staff and students desirous of contributing to ASMaCOM, please send your 
ideas to: editorasmacom@acharya.ac.in  



 
 
 

Penny Pinching … Continued from page 3 
                                                                                               Prof Kanti Kumar 

This offshoot of the competitive pressures has been beneficial to customers However the scenario 
of MSF being passed on to customers is something that the banks have to look into very 
seriously. If due to competitive pressures they are helpless against unscrupulous merchants, 
then it is time that RBI took note of this situation and held banks responsible for MSF passed on 
to customers. This would tighten the screws on banks that in turn will educate merchants or if 
needed, take action against them. It is entirely unacceptable for a merchant to pass on his 
inefficiency costs to the customer, taking advantage of the institutional lacunae. However, the 
merchant is always at liberty to offer cash discounts to encourage people to use cash rather 
than cards. That however cannot be done by charging an additional amount to the customers, 
in clear violation of all norms of fair play and contracts. Hope the RBI (and also IBA) wakes up to 
this penny pinching inefficiency of merchants and vicariously that of the banks as well.                                                                                                                                           
*** 

 
Acharya Institutes …. Do we know? 

1. In which year was Acharya Institutes founded? 
2. Name the first college started by Acharya Institutes. 
3. Name the two schools that started in 2009. 
4. There is one country other than India that Acharya Institutes is present. Name the country 

and the course that is offered there. 
5. Acharya Institutes offers one Doctoral program. Which college offers it? 
6. What is the full form of the oft quoted term “AICTE” seen on our website? 
7. This college principal is a theatre enthusiast, has directed five dramas which have been 

staged in various theatres in the State. What is this Principal’s name? 
8. Which college facilitates the belief that “child-centered education can be achieved only 

through a teacher-centered school?” 
9. Name the institutions that can boast of NBA accredited programs. 
10. In a recent District Level Athletics Event conducted in BEL grounds, four students of our 

Institute have done us proud by securing Gold and Silver medals and they have been 
selected for the State Level Event. Which college do they belong to? 

 
Other than ASM faculty and staff, this is open to all other faculty, staff and students. Send your 
response to editorasmacom@acharya.ac.in. The two fully correct responses, received first, 
before the due date, will win prizes.  Don’t forget to mention your name and the course you 
attend / college you teach. Last Date is 12 Oct.    
 

Building a CV: Start Early    Prof Madhavi Srinivas               madhavi@acharya.ac.in 

Rome was not built in a day. So is your CV. CV, as Curriculum Vitae is abbreviated to, means the story of 
your life, in Latin.  A prospective employer would like to focus on relevant educational, job and related 
experiences, with emphasis on the skills you have acquired over time. In our context, CV is used 
interchangeably with the term Rèsumè, which has origins in French and means a summary of relevant 
educational and job details. 

So why the big noise about writing a CV? Why can you not do it in a day? 

Let us see the purpose of the CV. The main purpose of the CV is to present yourself to a prospective 
employer and seek employment. The CV is a verbal sketch of who you are. It helps builds a mental 
personality portrait of you in the mind of the employer 

How do you portray a true to life but favorable picture of yourself on paper? This requires a lot of 
introspection from within, some honest thinking through in terms of your achievements and your 
learning, your strengths and areas of improvement. How can you picture yourself in a way that seeks 
the attention of the employer, without sounding false or frivolous on your part? You will agree that this 
will take a fair amount of time!  

Find out more information about the company you wish to seek employment with. That will help you 
present a customized CV to your prospective employer and grab attention from the rest of the “drab” 
CVs s/he goes through!    

Your achievements need not be only those that have given you a medal or a certificate or made the 
national headlines. It definitely helps if you have such supporting evidence but let us not ignore those 
activities at school or college that provided a learning experience. Do not forget the participation in 
sports activities! And also those “leadership roles” you shouldered! Be sure to highlight all the extra 
curricular activities and any projects that you were part of. If you have special hobbies or pursuits, be 
sure to mention that. Is there any volunteer work that you have pursued? Focus on team activities that 
you participated in, if that is what the company is looking for.    

You will agree that sifting through school and college activities will take time! 

What about your academic performance? Is that something to boast off? Is it consistent? Highlight the 
consistency of academic excellence.  

Look at any piece of information as a potential weapon in your armory. How can you put this to good 
use? How can it serve the purpose? When you start thinking about your CV in this way, all your 
thinking will move away from looking at data points and instead will focus on framing the message you 
want to send.  

Once all the aspects are put on paper, look at the picture you have sketched. Does it resemble you to a 
large extent? Impression management is fine as long as it does not undermine the reality. But doing a 
cosmetic surgery for the entire personality presents a totally different person, not you. It will pose 
difficulties at a later stage. So do not resort to this. 

Having put everything on paper, take feedback from people who know you well. This gives you an 
idea of how your CV “sounds” to others.   

Putting everything on paper is one task, having enough back up material to justify what you have 
written is quite another task. For example, you would have thought through and come up with 
strengths and areas of improvement. But are you able to substantiate the same in an interview? Are 
you able to showcase the benefit you have derived from possessing these strengths?  

The proof of the preparation is in facing the interview to your, but more importantly, to the satisfaction 
of the interviewer. The CV preparation is but the first step towards that!                                                          
*** 

The happenings outside - are you aware? 
 
1. The Union HRD Minister has been talking a lot about changes to the Education Sector. 

Who is our Union HRD Minister? 
2. The much talked about Bharti – MTN deal is off. MTN is headquartered in which country? 
3. Prime Minister Dr Manmohan Singh was recently in Pittsburgh, USA. What was the 

purpose of the visit? 
4. In the 2009 US Open Tennis Championship, this relatively unknown player defeated 

World No 1 and 2 enroute to winning the Men’s Trophy.   Who is the player we are 
referring to? And who are the World No 1 and 2 he defeated?  

5. Who owns the winning team of IPL 2? 
6. Ford India launched a new car model on Sep 23. What is it called? 
Other than ASM faculty and staff, this is open to all other faculty, staff and students. Send 
your response to editorasmacom@acharya.ac.in. The two fully correct responses, received 
first, before the due date, will win prizes.  Don’t forget to mention your name and the course 
you attend / college you teach. Last Date is 12 Oct. 




